
Diversity and inclusion at STRP 
 
STRP explores different perspectives to come up with new ideas and wants to engage, inspire, and 
activate community-wide dialogue. We believe in a world where diverse people and different points 
of view enrich each other, as long as people respect, value and hear each other. This means that a 
diversity of people feels at home at STRP and that we are willing and able to put ourselves in another 
person's perspective. 
 
STRP has defined a mission and vision, and corresponding objectives, targets, and action points, in 
diversity and inclusion, within the pillars of program, audience, staff and partners. For 2021-2024, 
STRP has chosen to focus on gender, cultural background, educational level, and demographic origin 
(place of residence).  
 
STRP has been paying attention to diversity within its programme for years. We are taking the next 
step by formalizing and perpetuating the policy. Since 2020 STRP has a curatorial team that is very 
diverse in terms of place of residence and cultural background, with whom we break away from the 
Western scope on art. The members come from Iran, South Korea, Spain, and South Africa. 
 
In the context of audiences and diversity and inclusion, we focus mainly on an inclusive marketing 
and communication strategy. STRP combats stereotyping and marginalization in its language and 
image and avoids jargon and complicated language. STRP recognizes that language is a living 
mechanism and uses language appropriate to the moment. The audience is given the opportunity to 
provide feedback when they see something they find unpleasant or inaccurate.  
 
STRP offers its staff annual training in the form of a workshop, course or training on diversity and 
inclusion. Within the team, the Supervisory Board, and the volunteers we strive for diversity in terms 
of gender, cultural background, and education level. We want everyone to feel welcome and use 
various tools to achieve and measure this. For example, we ask new employees or volunteers which 
pronouns they want to be addressed with and we conduct an exit interview when they leave STRP. 
 
Finally, STRP wants to pay more attention to the vision of its partners. We clearly communicate our 
mission and vision to them, and we expect the same in return. If these are too far apart, we will 
reconsider the partnership or not enter it. STRP also chooses its partners consciously, to reach 
audiences and creators beyond its own scope. 
 
 

 


